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London 2012 Inspire mark guidelines: Applications

Websites

The Inspire mark can be used on the page or pages of your 
website that relate directly to the specific project or event, 
provided that no other Commercial Content is on the page. 

The Inspire mark should be scaled to appear at 70% of  
the size of your own logo or smaller. It should also appear  
on its own in an opposite corner, as shown in the example  
on this page. When used alongside the logos of your  
non-commercial partners on websites the Inspire mark  
should be of comparable size.

Remember, the Inspire mark should never appear alongside 
commercial logos. 

In all applications the Inspire mark should appear on the  
first page relating to the project or event, eg the primary  
web page on a website.

All materials bearing the Inspire mark must be submitted  
for approval prior to production/distribution via the  
Athena extranet.

N.B. Please refer to the permitted uses in your licence.  
Every individual use of the Inspire mark is subject to the terms  
of your licence and approval – see from page 25 to 29.

MAIN
BRAND

NON-COMMERCIAL
LOGOS
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London 2012 Inspire mark guidelines: Applications

Brochures

The Inspire mark may be used on the cover of your project or 
event brochure or programme, provided that no Commercial 
Content is in the same publication. 

The Inspire mark should be scaled to appear at 70% of  
the size of your own logo or smaller. It should also appear  
on its own in an opposite corner, as shown in the example  
on this page. When used alongside the logos of your  
non-commercial partners on brochures the Inspire mark  
should be of comparable size.

Remember, the Inspire mark should never appear alongside 
commercial logos. 

In all applications the Inspire mark should appear on the  
first page relating to the project or event, eg the cover on  
a brochure.

All materials bearing the Inspire mark must be submitted  
for approval prior to production/distribution via the  
Athena extranet.

N.B. Please refer to the permitted uses in your licence.  
Every individual use of the Inspire mark is subject to the terms  
of your licence and approval – see from page 25 to 29.
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Posters

The Inspire mark may be used on a poster for your project or 
event, provided that no Commercial Content appears on the 
poster. The poster should only be displayed in a community 
environment such as a sports centre or community hall rather 
than in a commercial environment, such as a shop. 

The Inspire mark should be scaled to appear at 70% of  
the size of your own logo or smaller. It should also appear  
on its own in an opposite corner, as shown in the example  
on this page. When used alongside the logos of your  
non-commercial partners on posters the Inspire mark  
should be of comparable size.

Remember, the Inspire mark should never appear alongside 
commercial logos. 

All materials bearing the Inspire mark must be submitted  
for approval prior to production/distribution via the  
Athena extranet.

London 2012 Inspire mark guidelines: Applications

N.B. Please refer to the permitted uses in your licence.  
Every individual use of the Inspire mark is subject to the terms  
of your licence and approval – see from page 25 to 29.
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London 2012 Inspire mark guidelines: Protecting our brand

Standard terms and conditions 
of the licence agreement

You must read your licence agreement carefully. 

Part A of your licence agreement sets out details specific to your 
project or event, including your permitted uses (see page 6).

Part B of the licence agreement sets out standard terms and 
conditions. You should note that, amongst others, it will be 
considered a serious breach of the agreement, and we will 
have the right to terminate your right to use the Inspire Mark,  
in the event that:

– �you seek to exploit the Inspire mark in any way, or seek to 
otherwise commercially or politically gain from the fact that 
LOCOG has granted you the right to use the Inspire mark;

– �you don’t follow the approvals process described in these 
guidelines or use the Inspire mark or other Games related 
branding in a way in which you are not authorised to; and/or

– �you don’t respect the guidelines in relation to commercial and 
funding issues set out on pages 31 – 36.

Clearly we do not want to have to terminate any Inspire  
mark agreements, but due to the absolute need to protect the 
value of our brand and the rights of our commercial partners, 
and due to the legal obligations we have in this regard, this is 
something we will do in the event of breach. If we did have to 
terminate your licence, this could involve significant expense to 
you, for example if you have to reprint materials. As such, we 
must stress the importance of you respecting the licence and 
these guidelines.
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Category – choose ‘Agency’
Organization – choose ‘LNC – [your organisation name]’

London 2012 Inspire mark guidelines: Protecting our brand

Submissions and approvals

Any authorised user desiring to use the Inspire mark must submit 
a marks approval request via the Athena Olympic Marketing 
Extranet Approvals tool (www.olympicmarketing.com). This 
must be done every time you want to use the Inspire mark on a 
new document or piece of collateral. It is important to complete 
the form with as much information and detail as possible, and 
to include all required samples and supporting materials. 

Registering for Athena
At the ‘Category’ field, all Inspire mark users should select 
OCOG Sponsor unless advised otherwise.

If you are unclear please seek advice from your programmer.
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London 2012 Inspire mark guidelines: Protecting our brand

Submitting materials 
Each and every use of the Inspire mark must be approved by 
LOCOG in advance of use. This approval process is intended 
to ensure that all uses of the Inspire mark are consistent 
with the image of the London 2012 Olympic Games and 
Paralympic Games. The more information submitted, the easier 
and quicker it will be to obtain an appropriate response. 
The Inspire mark may not be used on any collateral until that 
specific use has been approved by LOCOG. When reviewing 
requests for approval, approving parties may be required to 
make judgements based upon these guidelines, your licence 
agreement, the overall London 2012 brand image and design 
strategy and other considerations. Please respect and follow 
the approving parties’ guidance and requirements.

Approval requests application procedure  
LOCOG will respond to each specific request for approval 
within the timeframe required by your licence agreement. 
The approval process may involve discussion and requested 
changes regarding the proposed use of the Inspire mark, and 
the submission of revised requests. Accordingly, production 
deadlines should allow adequate time for the approval process. 

Submissions and approvals
continued

Enquiries about London 2012 
Emblem usage and approvals can 
be directed to: 

Marketing Approvals Manager 
The London Organising Committee 
of the Olympic Games and 
Paralympic Games Ltd. 
23rd floor, One Churchill Place 
Canary Wharf, London E14 5LN

Telephone +44 (0) 203 2012 058 
Fax +44 (0) 203 2012 001 
inspire.mark@london2012.com

N.B. Hard copies of final print 
should also be sent to: Brand 
team, Mail point A1-06, 

LOCOG, 23rd Floor, 1 Churchill 
Place, London, E14 5LN.

Approval process

1 �Online submission form 
completed

2 LOCOG brand team review

3 Approval given by email

4 Design printed/published

5 Hard copy provided to LOCOG

Feedback where use does not 
comply etc

YES

NO
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Submissions and approvals
continued

Always choose Mark

Title – please be as descriptive as possible as this is  
all we will see on the list of submissions.

Always choose Final Art.

Dimensions /length of logo – this should be the actual size  
it will appear in publication.

Region – please pick UK by clicking the ‘edit list’ button on the right.

Market exposure – this is the period it will be available publicly. 

Fill in as much information as possible for Description, please  
include who the intended audience is. 

Always choose Other Mark. 

London 2012 Inspire mark guidelines: Protecting our brand

Athena submission form 
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This section is likely to be a no but if athletes are used then 
permission will need to be sought and the form will ask for 
confirmation of this. 

Please indicate the medium, selecting ‘other’, eg poster, 
publication/brochure. 

Quantity

Place in which this is likely to appear/be published  
(ie poster inside foyer of theatre).

Comments – any further useful information.

Attachments – click on ‘add’ button to upload file. Please attach 
the whole publication/link to the whole website (ie not just the one 
page including the Inspire mark).

Submissions and approvals
continued

London 2012 Inspire mark guidelines: Protecting our brand
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Communications and PR

London 2012 Inspire mark guidelines: Protecting our brand

Although press releases and PR which you issue about your 
project or event don’t need to be submitted for approval 
through Athena, please keep your programmer informed of any 
PR you are proposing to undertake in relation to your project 
or event, especially if you intend to mention the Games or the 
London 2012 Inspire programme. Your PR may be, for example, 
a press release, an interview or photo call. We may be able to 
help you in relation to maximising this PR (e.g. by providing a 
quote or using our contacts in the media) and will guide you as 
to how to refer to the Games in this context. 

We may also ask you to provide us with information, and 
things like images, quotes or stories for our blog, about your 
project or event. You will not be obliged to do this but we hope 
you will want to so that we can include them on our website or 
in other publications as a demonstration of how the Games are 
inspiring the UK. (Please note that any such content provided 
by you will be treated in the same way as user generated 
content uploaded to our website and as such will be subject to 
the relevant terms set out at our website at www.london2012.
com/terms-of-use.php)
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London 2012 Inspire mark guidelines: Protecting our brand

More information

In the first instance, please contact your programmer.

For more information or questions about the Inspire mark  
or these guidelines, please contact:

Marketing Department 
The London Organising Committee of the 
Olympic Games and Paralympic Games Ltd. 
23rd floor, One Churchill Place 
Canary Wharf, London E14 5LN

Telephone +44 (0) 203 2012 000 
Fax +44 (0) 203 2012 001 
inspire.mark@london2012.com

For more information about protecting the 2012 brand, 
please visit www.london2012.com/brandprotection


	Back: 
	Forward: 
	Contents: 
	Print: 
	page view: 


